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Presentation of Session 4: Collaborative Consumption in the field of wellbeing (health and 
emotional)

Competences:

• Knowledge about Sustainable Collaborative Consumption platforms and wellbeing

Duration:

•Face to face session (2 hours) + Online training session (2 hours)

Educational resources:
Face to face sessions: Virtual sessions:

PowerPoint presentation Computer App
Selected videos
Practical exercise 



Introduction

Opening and 
introduction

(20mins)

Theoretical Training 
contents part 1

(40 mins)

Practical Training 
contents part 2

(50mins)

Conclusions 
(10mins)

Our schedule today

Schedule



Session 3 –Wellbeing (health and emotional) and Colaborative Consumption CC

❑ Introduction
➢ Welcome
➢ Structure of the Lecture

❑ Content (theoretical and practical)
➢Sustainable Collaborative Consumption and wellbeing

❑ Conclusions
➢ Key points of the session
➢ Participants´ feedbacks

Schedule



Session 3 –Wellbeing (health and emotional) and Colaborative Consumption CC

❑ Main Learning objectives

➢ To increase the competences of elder persons in terms of integration between 

knowledge, skills and attitudes regarding the exploitation of Collaborative 

Consumption from social dimensions perspective;

➢ To define the main opportunities presented by Collaborative Consumption from 

social dimensions perspective;

➢ To examine and present the main Collaborative Consumption platforms focused on 

social issues through practical examples.

Objectives



Session 3 –Wellbeing (health and emotional) and Colaborative Consumption CC

❑ Specific Learning objectives

• To develop the abilities of elder persons – to increase self-awareness, to feel more
self-confident and to improve the ability to relate to others

• To highlight the main openings offered by platforms regarding the increase of
emotional well-being who are related to mental health.

•To prevent concerns such as stress, and anxiety regarding CC concluded by practical
exercises

Objectives



➢ What are all the course objectives?
➢ What is the difference between this 

course and other similar courses?
➢ Course Content
➢ Course Evaluations
➢ Communication is Key!

Introduction. Welcome



CC occurs within a triangle of actors: 

❑ a platform provider (e.g., Uber) that enables exchange, 

❑ a peer service provider (e.g., an Uber driver) grants this access,

❑ a customer try to find access to resources

(Benoit, Baker, Bolton, Gruber, & Kandampully, 2017)

Introduction. Wellbeing (health and emotional) and Collaborative 
Consumption CC

Which is the role of wellbeing?



Customers engage in CC out of several different motives,
engage in different activities and possess certain necessary
resources and capabilities to participate in CC

(Benoit, Baker, Bolton, Gruber, & Kandampully, 2017)

Introduction. Wellbeing (health and emotional) and Collaborative 
Consumption CC

Which is the role of wellbeing?



Discuss about your generally wishes regarding CC and social aspects

Deliberate what is most valuable to you gives by CC.

Deliberate why the values are so important for you.

Examine your values to help you make good decisions.

Introduction. Wellbeing (health and emotional) and Collaborative 
Consumption CC

Which is the role of wellbeing?



Trustworthiness and 
resources of the 
platform providerPractice



Resources>Digital resources

Form> Cluster of 3-4 peoples

Way> Comparative

”Things have long been created to 
allow users to express their wealth, 
beliefs and values. Increasingly, 
emotional environments has become a 
precision tool used by businesses to 
boost sales and brand loyalty” (Magids 
et al. 2015)

Magids, S. et al. (2015)The New Science of Customer Emotions. 
Harvard Business Review, November 2015 Edition, pp.66–74, 
76https://hbr.org/2015/11/the-new-science-of-customer-emotions

Practice



Resources

Mobility
https://www.youtube.com/watch?v=y3ovNUPAIeA

Accomodation

https://www.youtube.com/watch?v=_JKEjbD96xI

Practice

https://www.youtube.com/watch?v=y3ovNUPAIeA
https://www.youtube.com/watch?v=_JKEjbD96xI


II. Practical case 1: https://getpony.ro/en/

Practice



Describe the apps

PONY is the first and largest carsharing service in Romania, which provides users with a fleet of over 150 cars 
available in Bucharest, Cluj and Alba Julia.

Users create an account free of charge, upload the necessary information and they will be ready to get behind the roll 
in less than 24h from the registration.

PONY community: 20.000 happy active users use the service as a means of transport. 

Users have 24/7 machines that they can open with your smartphone. They can check the map in the application and 
see where is the nearest car to them, which they book for 30-minute free.

Courses are charged per minute, hour or day and include fuel, insurance, taxes and maintenance.

Users only pay while they drive.

The race history, related costs and invoices are directly accessible in the application.

Practice



Describe the apps

How does it work?

Create your account free of charge, upload photos with an identity document, driver's license and valid bank card data.
Set the location on the ON mode to locate yourself on the map and see the fleet cars.

Payment is made directly with the bank card added to the account, or by the quick purchase of a prepay pack of units 
(1 unit=1 Ron), directly from the application.

If you have any questions or have encountered difficulties of any kind, write at contact@getpony.ro.

Practice



Step 1: download the application on your 
smartphone 

Step 2: Verify the compatibilities

Practice



Step 3: Find a car on the map

Practice



Step 4: Find a park

Practice



Step 5: Find a price

Practice



Step 6: Find the reviews

Practice



II. Practical case 2 http://ro.justnow.co/

Practice



II. Practical case 2 http://ro.justnow.co/

Practice

Step 1: download the application on your 
smartphone 



II. Practical case 2 http://ro.justnow.co/

Practice

Step 2: Verify the opportunities



II. Practical case 3 CPAC app  available in Google Play Store and App Store

CPAC- catalog of certified food products instantly connect buyers with local producers –
without intermediaries! Feel safe!

Practice

Step 1: download the application on your 
smartphone and find the opportunities



II. Practical case 4 The application "There is a hero in each of you”

You can be a hero! Now you can save lives too!
Enroll in the program and learn how to save someone in a critical situation.

Practice

Step 1: Download the application on your 
smartphone



II. Practical case 4 The application "There is a hero in each of you”

You can be a hero! Now you can save lives too!
Enroll in the program and learn how to save someone in a critical situation.

Share with other
peoples your
experience!!

Practice

Step 2: Find the opportunities



II. Practical case 5 The application "Rent a bike”

Share with other
peoples your
experience!!

Practice

Step 1: Sign-up or Sign-in



II. Practical case 5 The application "Rent a bike”

Share with other
peoples your
experience!!

Practice

Step 2: Read carefully Terms and 
conditions



II. Practical case 5 The application "Rent a bike”

Share with other
peoples your
experience!!

Practice

Step 3: Start the record



II. Practical case 5 The application "Rent a bike”

Share with other
peoples your
experience!!

Practice

Step 4: An identity document is required



II. Practical case 5 The application "Rent a bike”

Share with other
peoples your
experience!!

Practice

Step 5: Download the application on your smartphone and follow the steps!



II. Practical case 5 The application "Rent a bike”

Share with other
peoples your
experience!!

Practice

Step 6: Subscribe to newsletter for news



Optional: Col-Sumers LAB
Activity 9.4
Collaborative Consumption in the 
Field of Wellbeing
“The Well-Being Wheel”



COL-SUMERS LAB 
Activity 7.4
“The Well-Being Wheel”

❑Main idea
This activity can highlight the importance of construct clarification and 

self-reflective awareness. Moreover, it serves as an effective means by which 
to reflect on your life and its current quality in terms of well-being. Finally, 
you are given and opportunity to explore and understand how CC supports 
well-being. 
❑You will need

Copies of the Well-being wheel, one copy per participant, markers

❑ Expected duration 
60’ Let’s go! 



Feedback and conclusions -10 minutes

➢ Collaborative consumption has become a significant and increasing section of the economy in
Romania. Agree or not agree?

➢More knowledge is needed about the concept of CC and wellbeing? Who are the next steps?

C
on

cl
us

io
ns



Website of partners

InfoCons 
Association

Thank you for your attention

For more information about the 
project, please visit us:
www.col-sumers.eu

http://www.col-sumers.eu
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